
 

Building Target Field 



• Collaboration and partnerships 

were critically important to making 

Target Field a success 

 -First, in how the facility FITS into the site 

 

 -Second, in how the ballpark CONNECTS 

to transit, parking, and the Entertainment 

District 



Ballpark Site – Before Construction   



• What actually had to happen to make 

the ballpark FIT? 



MnDOT needed to 

agree to an Air Rights 

Lease over 394 



The City needed to 

vacate 3rd Avenue 

from 5th St. to 7th St. 



BNSF needed to agree 

to shift its main line 

track toward HERC 

property 



Northstar Commuter rail and the 

Hiawatha LRT extension were 

planned for a late 2009 Opening; the 

vertical circulation building needed to 

be incorporated into ballpark design 



• As the facility footprint was being defined 

and construction schedules were being 

coordinated in late 2006 and early 2007, we 

also needed to develop the final design of 

the ballpark. 

 

    

     



• The 2006 Ballpark legislation established a City-County 
Ballpark Implementation Committee, as an alternative 
process for design reviews and recommendations 
related to the Ballpark and Public Infrastructure 
improvements.  

 

• The Committee met with the Ballpark project team over 
of the course of 11 months.  

 

• The Ballpark Implementation Committee’s final design 
recommendations were made in the fall of 2007; At the 
time we didn’t have the resources to fund all the 
proposed public improvements. 



What was missing in the 2008 base design? 

 
The primary pedestrian 

connection to the 

Warehouse District 

included a stairway  

The ballpark 

lacked a skyway 

link to Ramp A 

The existing route to 

access the Cedar Lake 

Trail was bleak 

Streetscapes 

needed to be 

enhanced 



• Even with the design approved, we knew 

were weren’t done. 

   

• Before Opening Day 2010, we needed to 

create better connections to transit, parking, 

and the Entertainment District. 



In early 2009, the Twins and Target committed 

$9 million to enhance the base plaza design; 

this allowed the MBA to fund the extension of 

the plaza to 1st Avenue 

 







MnDOT funded the design and construction  

of the skyway connection to Ramp A 



 Hennepin County managed a federal stimulus grant to help 
fund bike and pedestrian improvements along Twins Way, 
creating a vital link to the Cedar Lake Trail 

 

 



Hennepin County and the MBA  

teamed up to improve 7th Street 



April 2009 compared to April 2010 



MBA worked with MnDOT and the City  

to enhance 2nd Avenue 



• In addition to making more public realm 

investments before Opening Day, we also 

needed to educate fans about getting to and 

from the ballpark. 
 

• Building on the work that went into the 

Transportation Management Plan, we 

created a communications effort called 

‘Destination Target Field’   



•Provide useful and timely information on 

Target Field transportation options 

•Establish realistic expectations 

•Provide information on transportation 

options that best serve desired experience 

•Encourage the use of transit, biking and 

walking as modes for accessing the ballpark 

Objectives of DestinationTargetField.com 



Partners in DestinationTargetField.com 
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Transportation Web page hosted by the Twins 



-Metro Transit carried an average of 

6,850 people to each game 

  

-An average of 300 fans arrived on bikes  

 

-A vast majority of fans using the A, B, C, 

and Hawthorne Ramps exited within 30 

minutes after games  

In the first 9 games at Target Field in 2010: 

   



Western Edge of Downtown 
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